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Overview - Impact of Sustainability on Marketing

ɹDavid Rosen ðCEO of Acrelic Group & Chairman of MENG 

(Marketing Executives Networking Group) Sustainability SIG

ɹShari Aaron ðCo-Author of Climb the Green Ladder

ɹ Len Gordon ðNortheast Director of the FTC

ɹPanel Questions
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Sustainability as a Business Opportunity Starting at the Board 

Level

Competitiveness Growth Needs

SustainabilityProfit Needs

Sustainability for Competitive and 

Strategic AdvantageÊ

Integrating Sustainability into the Fabric of 

the Business and its Strategy, Business 

Plan, Operations and Culture.
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Environmental/Economic/Global Challenges Affecting Business 

for Marketing to Consider

ɹReliance on Oil and Coal

ɹNon-Renewable Resource 

Costs are unpredictable and 

increasing over time

ɹPopulation Growth Outside 

of North America is doubling 

tripling

ɹUS is a Net Importer

ɹCarbon Emissions and 

Waste are High

ɹEnergy is Expensive 

ɹWorld Economic Crisis and 

Shift

ɹConsumers are buying 

Green

ɹConsumer backlash against 

weak claims or incomplete 

commitments

ɹNo Clear Alternative Energy 

Alternatives ðGeo Thermal 

at Risk

ɹRegulations are Pending 
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Our Research has Identified Eight Reasons Why Enterprise Should 

Take Sustainability Seriously:

ɹOpportunity to Reduce and Increase Predictability of Costs

ɹAvoid Disruption in Production due to Regulatory Impact

ɹImprove relationships in your Eco-System

ɹOpportunity to Enter New Markets through Innovation

ɹReduce Carbon Footprint ðCap and Trade

ɹReduce Waste

ɹCreate Longevity and sustainability for the Business

ɹIncrease the value of the Brand(s)
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Marketing Roles ðStrategic to Tactical

Market Strategy 
& Analysis

Market Plan

Competitive 
Analysis

Market 
Problems

Market 
Research

Competency 
Analysis

Product/Market 
Analysis

Ideation and 
Innovation

Quantitative 
Analysis

Market Sizing

Product 
Performance

Operational 
Metrics

Win/Loss 
Analysis

Market 
Segmentation

Product Strategy

Business Case 
& Roadmap

Product Def. & 
Requirements

Pricing

Make/Buy

Portfolio 

Channel 
Analysis

Cross-Sell

Product 
Planning

Target Market 

Position

Channel 
Strategy

Selling Process

Product 
Roadmap and 

Build

Release 
Calendar

Program 
Planning

Marketing Plan

Launch Plan

Upgrade/ 
Upsell and 
Retention

PR Plan

Push-Pull 

Advertising

Lead Gen

Go To Market 

Collateral

Program 
Calendar

Content 
Production

Sales Collateral

Training 

Sales Tools

Advertising

Channel 
Management

Training

Collateral

Programs 
Schedule

Support
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How Many Põs of Marketing?

Kotler 4 Põs

ɹProduct 

ɹPlace

ɹPrice

ɹPromotion

Other Põs

ɹPeople

ɹPosition

ɹProfit

ɹPackaging

As companies integrate Sustainability into their Strategies, Business Plans, 

Operating Plans and Tactics, how will Marketing respond?
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