FAIRLEIGH DICKINSON UNIVERSITY

SILBERMAN COLLEGE OF BUSINESS

Field Study of Business, Culture, and Global Sustainability

Instructor:  Dr. Daniel (Dan) Twomey 

E-mail:
dtwomey@fdu.edu
Course #:  MGMT 2828



Telephone:   973 443 8802

Semester:  Fall 2008 




Fax:
         973 443 8506

Office Hrs. 2-5 PM, M & Tues


Office:
C8--Mansion Wing 

Course Description:

A primary objective of the course is to educate students deeply on global issues and to be transformational in how they see themselves and how they relate to the world.  The intention is to enable a shift so that the students become more “in and for the world”.  The expected outcomes for the students, in addition to developing an orientation toward mutuality and learning, include the ability to demonstrate knowledge and capabilities in business and sustainability.  These capabilities will enable them to be successful and ethical entrepreneurs and community leaders in a variety of cultures.   

Learning Outcomes:  (A student will…)

· Approach issues and people in a spirit of mutuality and inquiry.

· View oneself as a person who can make a difference in the world.

· Relate to the people of other cultures and countries.

· Be able to explain how entrepreneurs and businesses can play a positive role in creating benefit for the world.  

· Be able to explain sustainability dynamics and issues, and posit alternative strategies for forwarding sustainability.

· Analyze the competitiveness of businesses including the global supply chain.

· Articulate principles of corporate citizenship.

· Describe one’s awareness of her beliefs and values with respect to business and community.

· Demonstrate a deep appreciation of a foreign country’s culture.

Topics and Conceptual Frameworks:

· Supply Chain and Porter’s Five Forces Model

· Developing-country agricultural  production, processing, transportation, distribution, and marketing 

· Sustainability including the Triple Bottom Line, Public Commons, micro-financing models, Sustainable Tourism, Mixed vs. Mono-Crop Production, Integrated Farms, Fair Trade and North-South  programs

· Real-life examples of companies and North-South practices that support sustainability  

· Global Legal and Labor Issues and Regulations:  Labor Associations and Labor Rights, Concepts and Issues

· International Culture [targeted to country of destination]  

· Community Action for Sustainability—In-depth Community Model 

· Reflection and Inquiry techniques to accelerate learning and action

Readings:

A collection of articles and other readings that are assigned before and during the fall

classes and during the international trip. 

· Good Food?  The Economist, December 2006

· If Life is a Game, These are the Rules by Cherie

· The Ten Principles of the UN Global Compact

· Chapter 3 “Doing Well by doing Good in Mid-course Correction by R. Anderson

· Chapters 2, History, and Chapter 3, Economy in The Ticos: Culture and Social Change in Costa Rica by M Biesanz, R. Biesanz, and K. Biesanz

· Chapter 1, the Next Industrial Revolution, and Chapter 10, Food for Life, in Natural Capitalism by P. Hawken, A. Lovins, and L. Lovins

· Cultural Constraints in Management Theories in Academy of Management Executive, 1993, by Geert Hofstede

Process Description:

During the international trip, the course consists of lectures prior to, and incorporated into, actual field experiences, with discussions and reflections after each field experience. Prior to the international trip there are 6 classes that provide an introduction to the country and culture, and basic frameworks about business and sustainability.  During the trip there are more in-depth lectures about country, culture, and sustainability issues.

Business Perspectives: 

· Global issues are analyzed from a cultural and sustainable perspective.  

· Political, social, legal and regulatory issues are studied in the food and tourism industries and in a North-South context.  

· Environmental issues are explored and personally experienced in a variety of areas as they relate to business and society. 

· Ethical and value issues are woven into discussions and reflections throughout the course for personal leadership development.   

· Technological issues are discussed in the context of how technology can be used to address global issues of reducing poverty and health and well being problems.  

· Demographic diversity is experienced and reflected on in business, education, and social settings to enhance an appreciation of self and of cross-cultural differences.  

Relationship to College Mission:

The college mission is to prepare students for positions in a global business community characterized by social change.   An understanding of international aspects of business including culture and sustainability issues, provided by this course, is essential to that mission.  Furthermore, the applied nature of this course and its engaged learning pedagogy provide unique personal development experiences that are important in the development of critical international management competencies.  

For-Credit Assignments:
1. Research Paper 


100 points

2.   Personal Reflection Paper 
100 points

Total


200 points

Participation and Attendance:  Required 

· No response to emails 
= loss of 5 points (each time)

· Late for class


 = loss of 5 points (each time)

· Absent from class

= loss of 15 points (unexcused) (each time)

Repeated violations are grounds for not going on trip.

Costa Rica 08-09 Class Schedule (all classes are at 10:00 AM on Wednesdays)

Date

Class 




Location

Sept.10  
Class 1: Orientation

Nov. 5

Class 2:  

Nov. 19
Class 3:

Dec.  3

Class 4:

Dec. 10
Class 5: Pre-trip Prep

Jan 10-24
Field Trip – Costa Rica

Mar. 11
Class 6: Assignments Due


YOU ARE REQUIRED TO ATTEND ALL CLASSES AND TO BE ON TIME.

