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University Core Curriculum 12 credits
* American Experience

¢ Cross-Cultural Perspectives

* The Global Challenge

e Perspectives on the Individual

Liberal Arts Curriculum

¢ English Composition |

¢ English Composition Il

¢ Freshman Seminar (1 credit)

¢ General Psychology

e Geography and World Issues

e Introduction to Environmental Science
* Introduction to Political Science

¢ Modern Technology: Principles, Applications and Impacts
* Professional Communication

¢ Spanish for Global Business |

¢ Spanish for Global Business I

31 credits

Business Management Foundation 63 credits
* Accounting Principles |

Accounting Principles Il

¢ Business and the Law

¢ Business Ethics Forum

¢ Business Finance |

¢ Business Finance |l

¢ Business in a Global Society

¢ Calculus with Business Applications

e Computer Technology in Business Communication
* Human Relations in Business and Industry
e Introduction to Microeconomics

e Introduction to Macroeconomics

e Introduction to Statistics

 Junior Business Forum

* Management Information Systems

* Principles of Marketing

¢ Production Management

Quantitative Applications in Business

e Senior Business Forum

e Sophomore Business Forum

¢ Statistical Applications in Business
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International Business 12 credits
» Concepts of International Management

¢ Fundamentals of International Business

e International Trade

* Principles of International Marketing
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Accounting

¢ Auditing Concepts

¢ Cost Measurement and Control

e Financial Accounting Theory |
¢ Financial Accounting Theory Il

12 credits

Entrepreneurship 12 credits
* Advanced Business Planning

* Family Business Management

e Finance in an Entrepreneurial Environment

* Small Business Management: An Entrepreneurial

Perspective

Finance 12 credits
* Analytical Methods in Finance

* Financial Markets and Institutions

e International Business Finance

* Securities and Investments

Information Technology 18 credits

* Digital Media Publishing

e Information Technology

* Information Technology Needs and Assessment
Management

* Internet and Web Applications

e Introduction to Digital Media

* Web Site Design and Management

Marketing

¢ Advertising Management

e Buyer Behavior

¢ Direct, Database and Interactive Marketing
e Marketing Research

12 credits
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